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Ad Exchange: | %% % (F£) (Advertise Exchange ).

DSP: TR 5F-& (Demand Side Platform).

ICP: [AI4FR N E#t#E (Internet Content Provider) .

IP: K4FM MY (Internet Protocol).

QPS: M HZE (Query Per Second) .

RTB: sCH}3E4 (Real Time Bidding).

SSP: N7 F4 (Supply Side Platform).

URL: 4t— % VEEN LT (Uniform Resource Locator) o

CCC: mmt M= fhiAUEH]E (China Compulsory Certification).

ID: S hriRl 55 (Identity) o

JPEG: /& 24 friyEIMBocF& A, oo U JPEG GRkRE BB & x4l
Joint Photographic Expert Group) Fri#fERIF=#), ZAr#EH IS0 5 CCITT
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