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It does not matter
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Micro-moments Happen On Mobile

Want-to-know Want-to-go Want-to-buy
moments moments moments



of consumers use search engines on
smartphones for information

l-want-to-know
moments

of consumers watch video on smartphones
*US$41% UK38%

Source: Consumer Barometer



of consumers seek promotion on

I _Wa n t_to =~ b uy smartphones before purchase
moments

of online consumers compare price before
purchase on smartphones

Source: Consumer Barometer



l-want-to-go o eesa ariaton, "
moments

consumers use smartphones to search for a
specific local products

Source: Consumer Barometer



Get Capture Inspire
REACH CONTEXT ACTION
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Right Audiences, Right Creatives
Connect with audiences in the Moments that matter

Generate Intent &
Interaction
In the Moment

Create Awareness
In the Moment

Google Display Solutions
YouTube
Google Search

Rich Media
Engagement Ads

Inspire Action
In the Moment

Google Analytics
Rich Media

Google



Audience Re-targeting -
Serving Every Step Along The Way

Smart remarketing lists, automatically created for you %

o th.’.\cw York Times

Homepage Search results Product Cart Past purchasers
visitors . viewers viewers abandoners




Win The I\/Ioments That I\/Iatter
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