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Offline — Instore
020 opportunity

0%

Online — e/mCommerce I O %
O20 opportunity



Demystifying China’s love affz% with
020 connected shopping

C.

-
COLILABCENTRAL Identifying the priorities Collaboration with

fossarion s You

What the world thinks

20 key China mobile marketers/ organisations surveyed 1000 active O20 Chinese shoppers surveyed
End July/Early August 2015 Those using Moblie to shop offline or shop for offline services
Early August 2015

Confidential. Not for circulation or reuse without permission.



WHAT HOW WHERE

TOP 4KEY

020 ACCESS TECH MOBILE PLATFORM
OR TECHNIQUES

USED FOR OFFLINE SERVICE/

INSTORE ENABLING ADOPTION OF 020

WITH WHEN WHO

KEY 1TOP

FUTURE PROOFING  HELP SEEKED

AREAS FOR MARKETERS,
RETAILERS, BATs TO JOINTLY
DELIVER END TO END 020

SOURCE:COLLABCENTRAL CONSULTING INC. IN COLLABORATION WITH WFA AND YOUGOV SURVEY. AGUST 2015. WFA — MARKETERS SIDE OF THE SURVEY. YOUGOV — CONSUMER'S SIDE OF THE SURVEY

FROM THE MOBILE
MARKETING FORUM & INDUSTRY




TOP CATEGORIES CHINESE SHOPPERS LOVE TO USE

MOBILE TO BUY — ONLINE TO OFFLINE
61%

MOVIE RESTAURANT TRAVEL ENTERTA TRANS- FRESH © I o @ T =299 929
TICKETS S & HOTELS INMENT PORTATION FOOD © @ o = = 5 T
O - O 3 Q @ )
IFOOD & 3 22 £ 3 a2 8% x2
BEYERAGE 5. 8 ¢ < 5 g 3
o - Q 4 o e O
1 3 3 @ Qe >
: : : : : . @ 87 O
8 2 % ¢
SOURCE: COLLABCENTRAL & YOUGOV ONLINE SURVEY. SAMPLE: 1000 respondents. National. 8 g_
Amongst those who engage in Online to Offline shopping on a monthly, weekly or daily basis. /7] (@]
PERIOD: AUGUST 3-7 2015 | Q: For what of the following have you used your Mobile device for O20 services? D



5TOP 020 ACCESS TECHNOLOGY USED

OFFLINE/INSTORE
59%

43%

bk owbhE

SOURCE:COLLABCENTRAL & YOUGOV ONLINE 020 SURVEY.
SAMPLE: 839 respondents. National.

PERIOD: AUGUST 3-7 2015 |

Q. How did you use your Mobile device to access the 020 service?



KEY MOBILE PLATFORMS ENABLING O20 IN-STORE

CONSUMER VIEW gt

Mobile payment apps for special promotion
offer. Eg —Alipay/ WeChat

Mobile payment apps to make 46%
payment Eg —Alipay/ WeChat

WeChat moments share 35%
Mobile coupons 28%
Mobile commerce app 27%

Gift or loyalty points 24%
rewards redemption

Weibo shares 18%

SOURCE: COLLABCENTRAL & YOUGOV ONLINE. O20 SURVEY 2015
BASE: 100 ACTIVE 020 SHOPPERS (MOBILE FOR OFFLINE SHOPPING) AUGUST 2015

62%

o=
MARKETERS VIEW | |

Gift or loyalty rewards redemption 30%

In-store sales assistant with 240
their Mobile/ Tablet 0

QR codes

3 Additional content access via 220/
4 Mobile coupons 21%

Mobile payment apps 1 40,

Video walls 10%

Location based

search 10%

SOURCE: WFA & COLLABCENTRAL MOBILE MARKETING CHINA - 020 SURVEY 2015
BASE: 20 BRAND ORGANIZATIONS. AUGUST 2015
O. If vou've used mobile to drive O20. please indicate which specific technigues vou used (most effective ones)



TOP DRIVERS & BARRIERS

Q: What have been the biggest drivers in your move towards integrating mobile with Q: What have been the biggest barriers/challenges in your move towards
offline (retail store)? (even if it was a test pilot) integrating mobile with offline (retail store)?

Readiness of retail infrastructure to Integrate
1 Marketing, media & sales working 1 Mobile payment/ coupon redemption
® In partnership (breaking of silos) "
2 WeChat/ Alipay integration
. with POS/ retail

Unaware of best practice models

2.
3 Measuring effectiveness
|

3 Ease of Wechat coupon delivery &
. redemption at store

Silo working internally

e/m commerce offering online to offlin
Solutions (eg — order online & collect offline
Lack of knowledge & training

Making product packaging scannable/ -
interactive Silo working by our agency partners

Making product pack scannable/
Interactive

SOURCE: WFA & COLLABCENTRAL MOBILE MARKETING CHINA - 020 SURVEY
BASE: 20 BRAND ORGANIZATIONS. AUGUST 2015
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SEE IN STORE PAY IN STORE TAKE HOME

YESTERDAY

SEE ONLINE PAY VIAAPP DELIVER AT HOME



A SELECT
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‘ SCAN ON PACK !

SEE IN STORE

| PAY IN STORE || TAKE HOME
SEE ONLINE / i PAY VIAAPP || DELIVER AT HOME

GET M-COUPON



2 KEY AREAS FOR MARKETERS TO FUTURE-PROOQOI

1. SCAN ON PACK — Bar code scanning

Unilever WeChat Barcode Scan Platform

P2 &
o8 b

Unleaes




KEY AREAS FOR MARKETERS TO FUTURE-PROOI

2. GET M-COUPON — Mcoupon redemptions instore

A. B.

Pack Bar Code scan

%
[

Barcode
Scanner

MCOUPON IN H5 PAGE —
SAVE IN PASSBOOK —
MCOUPON PAYMENT CODE —
CASHIER INPUTS CODE OR SCANS
OR CLICK ON A BUTTON ON H5

MCOUPON IN H5 PAGE —
SAVE IN PASSBOOK —
MCOUPON PAYMENT CODE —
CASHIER/SCANNER

C.

Location based/Wifi

MCOUPON VIA LBS BANNER AD
OR ALIMAMA RETARGETING
CLICK-COLLECT-REDEEM

D.

Group buy Apps
Eg — meituan, nuomi

BREERES
et
1 5 YRT:
ERRRNES B
faRE A% TR

BROWSE, CHOOSE PROMO, COLLECT
COUOPON, RECEIVE NO. OR QR CODE
FOR THE COUPON, SHOW AT RETAIL OR
RESTRURANT, CASHIER INPUTS THE
NUMBER OR SCANS QR CODE

OPT-IN FOR MCOUPON
RECEIVE COUPON NUMBER
CASHIER ENTERS THE
NUMBER
OR ENTER NUMBER ON APP



WORKING TOWARDS SIMPLIFIED 020 @ STORE ECOSYSTEM

FIND
" SELECT GET

@ » ©

PICK UP
TAKE HOME

—ah
SEE ON PACK |
SEE IN STORE PAY INSTORE

2 DELIVER AT HOME
°
ee 1

PAY VIA APP

SEE ONLINE

COLLABCENTRAL



J—ASK FROM THE COMMUNITY HERE —
ORGANISATIONS NEED SHAPE SHIFT & AGILITY

1 Multiple partners working together
.

Mobile agency/specialist

Integration of payment solution providers & retailers

Payment solution providers (e.g. Alipay/ WeChat wallet)

Internal stakeholders (e.g. trade marketing and R&D team)

Media platforms (e.g. B.A.T)

Creative agency

Retailers (e.g. Carrefour, Tesco)

Media agency

Retail specialist agency

SOURCE: WFA & COLLABCENTRAL MOBILE MARKETING CHINA - 020 SURVEY
Q. Who is best placed to help you in moving fast towards mobile's integration with offline (retail store)?
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IIFORUM SHANGHAI

AUGUST 14, 2015 * SHANGHAI
co-organized by MVDhouzé
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