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® Professional services and assembly
5L Retail ® Energy and resources ®
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Falling behind
0 . .

0 2 4 6 8 10 12 14 16 18 20 22 24 26 28 30 32
Current Al adoption

% of firms adopting one or more Al technology at scale
or in a core part of their business, weighted by firm size?

1 Based on the midpoint of the range selected by the survey respondent.
2 Resuits are weighted by firm size. See Appendix B for an explanation of the weighti qy.
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