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1 WIS

(VA [E G2 E A » R AL S 28 T ChRAE V. 1 DY R TR A E
FEPMBCEE T, AT I FE AR 0 B8 00 W A% St e AN I i . Bm R ® . A
K. HPBeRAz 4, DAACE s 55 77 T RIS B0, WA MTTIE,
AR EEZI T HRITFE S5 5 TN EAERNEE, Hi1T
NI |t 2 Y R e - N il Nl 1 b e R R e R S B =

KRS G b E BN B AT, 2T TAB-OpenRtb2. 5 PRl (¥ &l b k47
W%, IAB-OpenRtb2. 5 Ph 5 XS E kU T

https://www. iab. com/wp—content/uploads/2016/03/0penRTB—API-Specificat
ion—Version—2-5-FINAL. pdf

2 BRERESRR

AHRUESE 1 HCT S B R A BRI R (I R AN J R o A B H Aid
T E A LU T BT 58 5T & (Ad Exchange) M7 K515 (DSP)
Z I L A s . AR Al AL TR . LR K
AL, B AN B R S SR R PP AL B A

[Vl i 4% 7 78 35 T TAB-OpenRtb2. 5 B 7 26 f) 2 R BRI 6 Y5 [

3 BT

3.1 MEiR

AR N SRS, TERZ S S5 (DSP M Ad Exchange) FAE B2 AN
FFE BIIRTE o

o FERRR AR RN 45415 5 51 H TAB-OpenRtb2. 5 B, HES (1 1 835K 43 AR A%
ﬁ%ﬁo
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3.2 idfE

Publishers Buyers
0. Ad Request 1. Bid Request (site, content, user, device, location, ..)
— Ad +«—— Bid Response (bid, creative attributes, optional markup)
RTB WIN i
2a, Win Notice (auction ID, settlement price) : Bidder Itr)lrs::rsm
Exchange : : P ra —
Inventory +———— Markup (if not in Bid Response) o Real-Time
Real-Time - . . . i Decision
_ _Se_tl.lp _____ . 3a. Billing Notice (auction ID, settlement price) Engine
LOSS
2b. Loss Notice (auction 1D, loss reason) i
A T
:_ Setup & Traffic Control (e.g., endpoint, filtering, rate limiting) J'

Figure 2: Reference Model - Request Sequence.

K #%H IAB-OpenRTB #piY 2. 5 filtAs Paged. BARFFES I, 2. OpenRTB Basics.
VE : AT AR SR SE M B AR Ak B, I AR SRR 22 5 -
LN FE B A5 BRI 1. 2a/3a, 2b.

FER L B AVELS 1 TRAE, tit/2 Bid Request 1 Bid Response, Exchange
Ui AN TR B R H Win Notice 5i# Lose Notices

4.1 HE&

AP GG SR PP T AN, FEAt 58 4% 7K TAB-OpenRTB2. 5 #pM 2 8 T : 3. Bid

Request Specification

TSRO AL R i e R
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‘ BidRequest| .-

Publisher 0.1

S
017 Vldeo
Preducer
0.1

“ o
DistributionChannel
Companion 0.*
0.x
WD..*# Banner 0.1
0.*

4

Content 0.

Companion

I

Site ‘ ‘ APP ‘ 01

D 1
01
User Fo_r{ ‘

—0.1
0.*

QOO0HUsers I
0.*
0% Data }170- *{ Segment

HAp AT 1 BOds I S5 # 8 F &

RIES ok EfEiBaN

BidRequest: Imp 4.2.1 imp BEYE(E 2

BidRequest:Device 4.2.2 w5 R

BidRequest:Imp: [object]* 4.2.3 SN E] Imp AEER N ATE object KM F Rt A45:

Banner. video. audio. native. pmp

BidRequest : Tmp:00H 4.2.474. 2. 6 J0OH #J#f5 B
BidRequest 4.2.7 I EE R
BidRequest: OOHUsers 4.2.8 0OH #5052 A i P S B iR
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4.2 SEOTIEREE PR R E X

4. 2.1 BidRequest:Imp

28 ZHEN | R BeH
isPreview nJ ik Integer B RATER, BILRGA X MARE R HEAT
BRI 0 W 2, {HL 72 N AL 2 75 s R bR iR 0 &, 1 A2,

I 0
(B T4 8 ADX BEAT) H5 98, @nRoy 1
DSP B A IR EI . ]

OOH Al object FUONTEMIRABR, BT ERAR AT A N
W, EHSE 4.2.4

isViewableCheck | Wik Integer R\ AR A, BRI 0, QRSN 1

4. 2.2 BidRequest:Device

ZH RN | KR i

ssid Al %k String WIFT B ssid , BEH# L1 id

devicetype nJ ik integer BB EANSHE 6. 1

4.2.3 BidRequest:Imp: [object]*

ZH RN | KR Ve
isPreload Alik Integer FEhf iR R LR ER N, P
NN 0: SEWHER
1: FUmM#IE R
preloadDate Al ik String 1 isPreload FZEHE I, 24 isPreload=1 I
B FUmE ST E MR IET S A, &8
YYYY-MM-DD
supportDeeplink ] %k Integer B H deeplink, 1 ARFETHF deeplink , 04X
SN RAIFE deeplink. BRINH 1.
4. 2.4 BidRequest: Imp:00OH
ZH ZHPN | KA i
pid ik String FUNT AL D
templateids nJ ik String array | #HE&) B 1D 404, VIBNR 1D AREAFMIBE
RedlE, BAARE LR SRS B
assets nJ ik Object array | &) HHMMER, H4SE 4.2.5
2.5 BidRequest:Imp:00H:assets

4.
ES

N

| 800

it

EXZ
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id Wik String AT HBERID
data Wik Object array | J S EMER, HHSE 4.2.6
4. 2.6 BidRequest:Imp:00H:assets:data
2 SRR | R B ]
mimes ik String array | SCRFIIEM SCIHE R, 8% Q5
(Jjps, jpeg, png, gif)
w Wik Int FME e
h Wik Int FM Py e PR
type ik Int MM (1 WA, 2: B
pos Wik Int BR%EfiE (1 ABE, 2: B
duration min %k Int type Z5T 1 BFOME, MR HR/DMERI K (B
duration max %k Int type 5T 1 BfOME, MR AERI K (B

4. 2.7 BidRequest

ZH ZHRN | R Ui B
OOHusers nJ ik Object array | & ZAKAFPEEHE, HHSE 4.2.8

4. 2.8 BidRequest:00Husers

ZH SR | KR i
id Al i String MF 1D
idType ATk String AT IRB A f ID 288, 1:MAC Hudik 2: AJGiR
il
deviceld ] ik String HF A H ) ID B sEbr N 25 3E S
age ]k Int RS
gender nl ik Int o 0 fKEKxZ 11KEH
keywords nJ ik String array | FH/ MR, ZiF
ext Alik String T B
5 FEA R B2
5.1 Mk

AR T IR [P AT U N, JE A E L4k TAB-OpenRTB2. 5 PR ER 27 Ti:

4.Bid Response Specification
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TR SR R 45 F B A e

1L Response to this Request BidRequest I

BidResponse

0.x

SeatBid

*

(=
Eid—l 0.* Bid for this Impression

0x

Bid under the terms of this Deal

Figure 4: Bid Response object model.

Wb AT 7 BN ST RN R 3R
e K ik

BidResponse:SeatBid:Bid | 5.2.1 SN GG

5.2 FEMrma N O X REE X

5.2.1 BidResponse:SeatBid:Bid H¥s N

ZH SRR FH Y]

deeplinkUrl nlik String MR B FM R MR H AR app IET, HT
$85%€ deeplink url.

templateid Wik String Request Sf M AR 1D

6 P

6.1 Device:devicetype
2% OpenRtb WX 5. 21 Z 45X Device Type HIE X F %, i Value20 A O0H
PRk

Value Description Notes
1 Mobile/Tablet Version 2.0
2 Personal Computer Version 2.0
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3 Connected TV Version 2.0

4 Phone New for Version 2.2

5 Tablet New for Version 2.2

6 Connected Device New for Version 2.2

7 Set Top Box New for Version 2.2

20 OOH New for MMA V. 1.1
7T RTBAN

7.1 KT Mobile Marketing Association (MMA)

Mobile Marketing Association (MMA) Z4ERZELWIATIVAHI, BIEHDI L
BEHEATWAAESBRVEE N KR HAtfEIeE BN R BN, fi3k. WoRE
X A 73 AL FolEIS 700 X2 i1 A |l ok B AR IY -+ 2 AN E LI, )
Kk ML EHAERS RGN &N, O 5. Bahikgiis. 88, 6.
AR RS

7.2 &T Mobile Marketing Association China (MMA China)

2011 4F 4 H, WA #EAFE, ‘MMA China » FELCLEEE & FEHAT.
‘MMA China « HETCLEE MR SO0 T R EELEHITIMRE: filg
TN A E TR S b BRI ke, RER, BahA Kk BEE
B LA E BN IR AR T = IR S8 = T AR
W, RELEHANEE N B TE; ANeRAmxeT HETIS
TOLE R A B AR s A2 pEE X R E R E g 1S s, NHENE
ST IH R BT T FAR SR R B M E S SRR IR
FIEA AR R AT AT R E . HEOCT WA S, Wi

www. mmaglobal. com ; www.mmachina. cn

7.3 KT WA TP ETEARER RS

MMA [ A AR dER R e RS E I AES ARG 2 07 AL, B AE N B &
PN AR HERT RSV A8 e o B A AT (MMA mP [ o2k s I - 0 3h
BRI xxx ARAE V. 1.0) , MMA o A5 oA PSR BEORUE D P A e, Hdis
7% e A HE A N P ] 5 BV CAHES) o B JE 2R 5 T 37 (R AR A e
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8 InHERIES SHH

2 5B E 1) MMA H [ 5 bR G2 2 A o B4
AL 50 FERSERA R AR AL L A R 7

Z 5 ARRRUETT IS I WA H E T EARMER RS R B

b A ZREARAE S BHEH GRYD GRAF. Lz AE ERHE AR
Al AR E I BE R A R A L Madhouse ¥ — 1« BEE . BM4EF. RITFE.
RTBAsia. JE/K#k. EXUEHE. The Trade Desk. 2JIEHdE. B2 5 W, 4REE
BHE it~ B3, Sizmek, KH3+.bilibili. GroupM. TalkingData. CTR. Liveramp

9 MMA  EirvEs R F

MMA AR IR SURAT 2 AT, 6 HARHERLEAT 58 | M HE A S AR /P . AR AN
BB REAT L L S B B ELE, AR ARAT W RS A R A B4t T AR AR S I
S B LR AR AT -

. ARG H 2 SR AR (R A 5 — bRV ARG SO

« ERRRLEN )G, HARHERTEAE MMA HE 2 A AT B IA T
il F s 4 14

o RASWEEA T R S AR AERE S A BB
TE: WERARERNEAT UG 2R 5 AR 1R 3R A A XRHE S A X
k.

o EFTARRBATE SR, RS, ZARHERER A AT . R
WHETE, 2R DU ZARHEREAT AN 2 1 80 58T

10 %%k

[1] Mobile Marketing Association
www.mmaglobal.com
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11 BRRIRAM

HZER, B4 Mobile Marketing Association China H [E o4k & 44 BE
BEX: www.mmaglobal.com : www.mmachina.cn

12 RiERICR
MMA ARIEFVCRAE A MMA brvE, 208 ORI R IARTE . R Eibdit:

www.mmaglobal.com/glossary.pdf
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