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1 S

MA P EE AT « BT S B hRdE V. L 1) BV TRERAGE
AR PATIE R BB 5T oA Rt AR & R XS
R AP A, DU S5 7 T HER RSS20, W7
AbrEEM AR FEZN T HKRITFE 555 TSN EAERNE, Hi1T
NN Z YRR T N il N Pl 1 b e T A e S =
AARELS A P E R FH AT IR, 2T TAB-OpenRtb2. 5 #his ) 5:A k4T
V4%, TAB-OpenRtb2. 5 WM XS H k4T

https://www. iab. com/wp—content/uploads/2016/03/0penRTB—API-
Specification—Version—2-5-FINAL. pdf

2 EREEERR

KRS TS 88 PR P AL AR S M R AN FE RN o A B Frid A
T E A AT DL T B 25 52 % °F 65 (Ad Exchange) 175 =K 77 °F £ (DSP)
ZIRIBC T S RN AL, B, BahumFL. PaCEmR. LS. M
HM . Br AN B R SER SN R RTRE A BB A

[i] I} 4k 7% 78 25 P TAB—OpenRtb2. 5 PE 35 1) 15 8 AN & Yu [ .

3 BT

3.1 MEiA

AR TEN ARG, TER S 577 (DSP A Ad Exchange) R3S H.22 1AW
FFE BIIRTE o

o BRI FE A 45 /(5 2.5] B TAB-OpenRtb2. 5 P, HEUR IR HEET 7 LARAE L
BV (R 3
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3.2 AR

Publishers Buyers
0. Ad Request 1. Bid Request (site, content, user, device, location, ...)
«— Ad «——— Bid Response (bid, creative attributes, optional markup)
WIN i
L 2a. Win Notice (auction ID, settlement price) : Bidder I(')‘::enr'son
Exchange : . P —
Inventory «——— Markup (if not in Bid Response) ' Real-Time
Real-Time - . . . | Decision
Setup 3a. Billing Notice (auction ID, settlement price) =
_________ > Auctions Engine
LOSS
2b. Loss Notice (auction ID, loss reason) i
A T
:_ Setup & Traffic Control (e.g., endpoint, filtering, rate limiting) -:

Figure 2: Reference Model - Request Sequence.

4% E TAB-OpenRTB #pY 2. 5 Jit A Paged. EAKJIFES . 2. OpenRTB Basics.
T AP BUE SHEZS S e AR AR P A BB, W B ARG SRR = R
T FEA AR A BRI 1. 2a/3a. 2b.

P B A LS 1 RS, /2 Bid Request A Bid Response, Exchange
Ui AN TR B R H Win Notice B3 Lose Noticeo

4.1 Mg

AREGE G R UCHAT IS I, B2l E 4k 7K TAB-OpenRTB2. 5 BHZE 8 TT:
3.Bid Request Specification

TSR R B R

© 2020 Mobile Marketing Association 3/9



CHINA HEL&EHIKE

MMA [ & 456 %7 Bk B
BEFATEXE % V.1.1

I

Metric

r| BidRequest |~

Content '—
Y

01

0.*

OOHUsers

Hrp T 1 BOAS I S5 H o R K

1.7 IMP

o VIdeo
Companion 0

0.*
’_’“’_!‘7"‘1 .
Companion

—{i

ﬁ

Format

Assets

IE
i

User |<*o, 1*{ Geo

T*

0‘{ Data |<70<{ Segment

M =% ik

BidRequest: Imp 4.2. 1 imp MEE1E B

BidRequest:Device 4. 2.2 WEE R

BidRequest:Imp: [object]* 4.2.3 NINZE] Tmp BT object KRB FBH., &

1

Banner. video. audio. native. pmp

BidRequest: Imp:00H

4.2.474. 2. 6 |J0OH ¥tjitfz E

BidRequest

4.2.7

itk

BidRequest: OOHUsers

4.2.8

O00H BB AR 5 Btk
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4.2 SEMTIE R ORI E X

4. 2.1 BidRequest:Imp

ZH ZHFN | KA Wi B
isPreview Cipv Integer M ATIEIE R, BIRGAT 2 RE KR kAT
BN 0 Wi 2, {H & A B AL BT N R ARiR.0 &, 1 £,

RN 0
(A T4HB) ADX HEAT) & I0UE, WA 1
DSP IR . ]

OOH LIP3 object FUANTEMRER, SRR AT SN
A, VEHSHE 4.2.4

isViewableCheck | Wik Integer RO IR, BRI 0, WS SCHREN
1

4. 2.2 BidRequest:Device

ZH ZHFN | KA Wi B

ssid A%k String WIFT [ ssid , BH#s B id

devicetype TJik integer VAR EHNSF 6. 1

port CIp73 integer H P aid R ip i as it 0

0s WhIE String WA HIEE RS (i0S. Android. Harmony)

4.2.3 BidRequest:Imp: [object]*

ZH ZHFN | KA Vi
isPreload A% Integer TFRR R R TS R S AR IR, ik
NN 0: SERiER
1. Fhn#kig sk
preloadDate %k String Fl isPreload FERAE I, 24 isPreload=1 i
X WU REIETF A B, &y
YYYY-MM-DD
supportDeeplink %k Integer X deeplink, 1 fRF L #F deeplink , 048
RN 0 F AR FE deeplinks BRIANH 1,
. 2.4 BidRequest: Imp:00H
ZH ZHFN | KA Vi
pid Wik String JUANT &AL ID
templateids Al ik String array | A&7 &R 1D #20, LA 1D AREA FIK B
G, FAARE LR SCRHE BOVHE.
assets %k Object array | ZH&T SHMNER, VEHSF 4.2.5
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4. 2.5 BidRequest:Imp:00H:assets

ZH SN | R Ui

id Whif String HET HBR 1D

data itk Object array | | M EMER, HHMSH4.2.6
4. 2.6 BidRequest:Imp:00H:assets:data

ZH SN | R Ui

mimes ik String array | SCREMFEM ST, 8% Q5

(Jjpg, jpeg, png, gif)

w Wi Int FM P P B B

h Wi Int FME P B

type ik Int FMEE (1 W, 2. B

pos Wik Int GRrehiE (1 ABE, 2: B

duration_min Al ik Int type T 1 BAIH, MBHER/MERE K (B

duration_max Al ik Int type T 1 B AIH, MBFERKIERA K (D)
4. 2.7 BidRequest

ZH SN | R Ui

OOHusers nJ ik Object array | #BEZAKIHEERR, HFHSE 4.2.8

4. 2.8 BidRequest:00Husers

ZH ZHFN | KA Vi

id %k String FFE ID

idType Al ik String FAFARBH i 1D 288, 1:MAC ik 2: AFGIR
il

deviceld CIp73 String R TR ID SEbr NS .

age nJ ik Int SR

gender Al Int a0 REL 1 RKS

keywords %k String array | FAJ %R, FiF

ext Tk String HRET’
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5.1 #tid
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AR B IR Bl W SCHAT AN, 3EA e 4k & TAB-OpenRTB2. 5 ¥ EE 27 Ti:

4.Bid Response Specification

TSRO R B R

Response to this Request

Bid for this Impression

: BidRequest |

Bid under the terms of this Deal

HA @b AT 1 Bl I 2546 3%

Figure 4: Bid Response object model.

PO

HK

fihid

BidResponse:SeatBid:Bid 5.2.1

R

RS

5.2 FaAmREE O RN R E X

5. 2.1 BidResponse:SeatBid:Bid F s

ZH SRR eyt Vi

deeplinkUrl A% String 2 8] B e Al app NS, HT
185 deeplink url,

templateid Wik String Request ¥f M HIA%4R 1D
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6 K

6.1 Device:devicetype
%2 OpenRtb Pl 5. 21 ZH5%} Device Type HIE X, ¥ N Value20 Jy O0H
IAR

Value Description Notes
1 Mobile/Tablet Version 2.0
2 Personal Computer Version 2.0
3 Connected TV Version 2.0
4 Phone New for Version 2.2
5 Tablet New for Version 2.2
6 Connected Device New for Version 2.2
7 Set Top Box New for Version 2.2
20 OOH New for MMA V. 1.1
7T RTHAN

7.1 *F Modern Marketing Association China (MMA China)

MMA i [E A2 F 2011 5 4 A, FATFFEEREHESD Hh [ B % E i BRSO AN
W, PR, et B, G1F, JERAEIE AT RS, 4REk]E M
JRSAT A ARAE, JFRBEE AR IITRAR, AT ITE M SRR, HEE A %
E AT\ IVE A A AN E R

7.2 RT MMA FEHITSMERRE
MMA [ S bR e EHAS RGP 2 R AR, BAEHER G T E

T3 R SRAMT VAN TR 2 M S B e AR e o« 2R A W], TR AR BE AR HEVE 3
ML H . HEREbRE S T H A S, M HES) BB E AT R R

8 trERIES SHIM
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Z 5P ER) E B MMA b [E R 3 5 A 2R A2 i B4 -
A (esD 5 SRS R

S 5AMMETHE I MMA FHE RN & 5 2 i R B

bR EAERHAR AR BIRAEE. QRYD ARAR . baiz ME BRI A
AR b RHEE PR AR . Madhouse. #tF—H. BEE. e B
7% . RTBAsia. JE/R#&k. EXEHE. The Trade Desk. A IEH#R. M2 H
Hr, REBERE, Bsx HE). Sizmek. A B+, bilibili. GroupM.
TalkingData. CTR. Liveramp

9 MMA + EirHE LR

MMA b [ AE AR AT R, X AR HE AT 56 38 I e A s HILRE /7. IR P AN

M AT T K B E B, IR AR RAT M AE R R AT St 7 TARRAE S .

ISETiDEE ATV L 1l

. S 2 MR L G VR A TR O RV A 5 — b E RV R ARG SCA

« EAZRASENE, HIRERTEE MMA 2 R AT R BIUA T B
ez 4 4,

o REARWEENITEH R IR B AR HERE S A .
FE: WRAMERNEAT MUIE G 2R & F AR 13U A A RHE S A X
#t.

« TEPFTA BRI AS EE, RS, ZARHERER O AT . dn SR
WHEIE, 2R DU ZAR#EREAT AN 7 31 680 58T

10 BRRBRAN
WK, i§B%A: Modern Marketing Association China H [E& 44 613786 2 .

MEFS: marketing@mmachina.cn
‘BHM: www.mmachina.cn
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